
	Course Title: English in the media
	Credits: 3

	Type of course: seminar and hours per week/semester: 2/30

	Method of assessment (exam/practical grade): practical grade

	Suggested semester: 4

	Prerequisites (if any): Complex language exam

	Course description: 

	The power and prevalence of the media is obvious in our lives these days. It is essential for mature individuals, therefore, to capture the forms of language found in media discourse. This course offers language and communication skills practice in the fields of the spoken, printed, and electronic media of today. Its ultimate goal is to make students handle information from the above sources more confidently and effectively. Authentic teaching materials such as contemporary newspaper articles, podcasts, blogs, and videos will be provided. Activities will include working with emails, advertisements and marketing campaigns, discussions, presentation skills, Powerpoint or examining the language of texting and electric social media. The issues of political correctness and cultural icons will be shown through political cartoons and contemporary songs or clips. The course does not presume prior knowledge of media studies.



	Required and recommended reading:

	Nick Ceramella and Elizabeth Lee, Cambridge English for the Media, Cambridge University Press,  2008. ISBN: 9780521724579

David Crystal, Txtng: The gr8 db8, Oxford University Press, 2008. ISBN: 0199571333
David Crystal, A little book of language, Yale University Press, 2010. ISBN: 0199571333

The British National Corpus www.natcorp.ox.ac.uk (internet resource)

The BBC www.bbc.com (internet resource)

The Economist

The Time



	Lecturer responsible for course: Zsuzsa Tóth, senior lecturer, PhD

	Lecturers participating in teaching: Zsuzsa Udvarhelyi, part-time lecturer


