
	Course Title: Business English 2
	Credits: 3

	Type of course: seminar and hours per week/semester: 2/30

	Method of assessment (exam/practical grade): practical grade

	Suggested semester: 6

	Prerequisites (if any): Business English 1

	Course description: 

	The aim of the course is to develop and practise the most essential communication skills used in business (eg. communicating by telephone and email, negotiating, giving presentations, writing a CV) and acquire new vocabulary relating to economy, commerce and finance. The material is based on authentic reading and listening texts; students are required to take an active part in simulations and case studies.

	Required and recommended reading:

	Mark Powell, New Business Matters, Thomson, Heinle 2004, 175 o., ISBN 0-7593-9856-9

Sue Robbins, Business Vocabulary in Practice, Collins, 2003, 248 o., ISBN 0-00-714303-6

Bill Mascull, Business Vocabulary in Use Advanced, CUP 2010, 176 o., ISBN 978-0-521-749404

	Lecturer responsible for course: Rita Mészárosné Kóris

	Lecturers participating in teaching: Andrea Reményi, associate professor, PhD; Györgyné Andor part-time lecturer


