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,Nyugati” Internet Kinaban
W,

2009.: Felkelés Urumgi-ban = 140 ember meghal
Kormanyzati allaspont: Facebook, Youtube,
Twitter teher nagyrészt réla = kitiltas
2014. junius: kozeleg a Tiananmen téri
események 25. évforduldja

Kormanyzati allaspont: megel6zés = Google
kitiltas

2014. julius: Valasztasi zavargasok Hong-Kongban

— 800.000 ember altaldnos valasztéjogra szavaz,
500.000 demonstral a Part ellen

Kormanyzati allaspont: Instagram és a Flickr tehet
nagyrészt rola =2 kitiltas



Internet - gazdasa
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Revenue of China's Internet Economy
Q3 2015-Q2 2017
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s Revenue of China's intemet economy (bn Yuan) —&— % QoQ growth

Structure of China’s Internet Economy in Q2 2017
Source: Internet economy revenue refersto the sum of PC Internet revenue and mobile Internet revenue
PC internet revenue includes the revenue of PC internet services such as e-commerce, online game,online
advertising, online payment, online recruitment, online video (not advertising business), etc., but excludes
online education. Mobile Internet revenue includes the revenue of mobile Internet services such as mobile

shopping, mobile game, mebile advertising, mobile payment and value-added mobile Internet services ShOPPINE ererersmesm 59.9%

Source: The data were calculated in line with the financial results published by enterprises and interviews

with experts in iResearch statistical model.

©Sep 2017 iResearch Global Group www.iresearchchina.com AGVEIISING o crvvrrseenssssisnsiinsssasusssanssisssissesssenes 18.1%
Revenue of China’s internet
economy totaled 470.95 bn
Yuan in Q2 2017

I GaAMING oot 12.6%

I Payment ...

Source: Internet economy revenue refers tothe sum of PC Internet revenue and mobile internet revenue. PC Internet revenue includes the revenue
of PC Internet services such as e-commerce, online gaming, online advertising, onfine payment, online recruitment, online video (not advertising
business), etc., but excludes onfine education; 3. Mobile internet revenue includes the revenue of mobile Internet services such as mobile shopping,
mobile game, mobile advertising, mobile payment and value-added mobile Internet services

Source: The data were calculated based on the financial results published by enterprises and interviews with expertsin iResearch statistical model.

©Sep 2017 iResearch Global Group ww\w.iresearchchina.com
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Az internet oriasai Kinaban
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Leggazdagabb emberek Kinaban
L (2017) ,
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A kinai internethasznalat

1 perc — Kantar Média 2016
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Online hirdetési beveételek

Baidu

28,9 % 28,3 % W Alibaba

M Tencent
Sohu

B Youku Tudou

Sina

1,8 %

2,6 %

23% Egyéb

Bloomberg, 2016
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Kereskedelemi markaértek (2016)
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BrandZ Top 25 Most Valuable Global Retail Brands

® 2016 brand value (5 mil)

27.275

18,082
10,476
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1 |Amazon 98,988
5 Alibaba 49,298
Group
3 The Home 36,440
Depot
4 |[Walmart 27,275
5 |IKEA 18,082
6 |[Costco 14,461
7 |Lowe’s 13,001
8 |Aldi 12,077
9 |CVS 12,074
10 |ebay 11,509
11 |JD.com 10,496




BrandZ vilag rangsor (2017)
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Brutto kereskedelem értéke (GMV)
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GMV of China's Online Shopping Market 2011-2018

12
70.2% 59.4%
o-3% 469%  362%  307% 254%  204%
. 75 GMV Structure of China's Online Shopping Market
2011-2018
100%
90%
4 ) 31.9%
80% s10% 00%
54.8% B
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g 65.4% et
60% 74.7%
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2011 2012 2013 2014 2015  2016e  2017e  2018e 0%
s China's online shopping GMV (tn Yuan) s %, GOrWth 40%
Note: The GMV refers to the total value of all orders for products and services placed in online
direct sales business (B2C) and on online marketplaces (C2C),calculated with the first method 30%
mentioned on this later.
Source: The data were calculated in line with the financial results published by enterprises and 20%
interviews with experts in iResearch's statistic model.
®Apr 2016 iResearch Global Inc. www.iresearchchina.com 103
11; 4 2011 2012 2013 2014 2015 2016e 2017e 2018e
Trilli nban
0 yuanba i s
Note: The GMV in above chart is counted with first statistical method (more on this
later)
Source: The data were calculated based on the financial results of enterprises and
interviews with experts in iResearch's statistic model.
©Apr 2016 iResearch Global Inc. www.iresearchchina.com




Mennyi ez pénzben?

e 2016: 30%-0s novekedés
e Ertékesitési forgalom: kb 600 millidrd USD
* Az USA e-kereskedelmi forgalma: 350 milliard USD

e (Csak 6sszevetésként a magyar 319 milliard Ft (2015): kb
1,1 millidard USD
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USA Kina Magyarorszag

Kantar Retail, 2016;
e-Net, 2016



C2C platform piac

. J

e 2013-ban a Taobao oly mértékben dominans szerepldje
volt a C2C piacnak, hogy a piac 96,5%-kat uralta
(Statista, 2014)

 2014-ben az Alibaba annyira jelentls szerepldje lett a
kinai online kereskedelemnek, hogy a Taobao és a
Tmall egylttesen az online bruttd kereskedelmi érték
(gross merchandise value, GMV) 81,5%-kat fedte le
(Shares Investment, 2015).

* A konkurens JD.com 2015-6s dontése értelmében
2016-ban leallitotta a C2C piacon a hozza tartozo
Paipai.com kereskedelmi platformot. A hivatalos
indoklas szerint a hamisitott termékek kereskedelme
elleni fellépés jegyében (Xinhua, 2015).



B2C platformok (2015)

= Tmall
mJD

Suning
mVIP
B Gome
® Yihaodian
®m Dangdang
= Amazon
® Jumei

Forras: Statista, 2016




B2B platformok (2015)

m Alibaba
Global Sources

m HC360
Made-in-China
Dhgate.com

' B2B.cn

W IBlcn.com

45,61%

Alibaba Group

W 111l.com.cn
5,45%

0,63% B
1,59% 1,77%\_2,23%

1,41%

Egyéb

3,92%

Forras: Statista, 2016
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* Az egyeduilallok napja, ami viszont a kereskedelmi akciok napja lett
* Alibaba: Double 11 markabejegyzések

e 2015-ben egy nap alatt 14,3 milliard USD bevétellel Guinness
Rekord, és ennek 70% mobilrdl tortént vasarlas

e 2016 Alibaba: 17,8 milliard USD, ebb6l 14,6 milliard mobilrol
e 2017 Alibaba: 25,3 milliard USD, ebb6l 18 milliard az els6 13 éraban

) ’ THE CHINESE E-COMMERCE COMPANY'S SINGLES’ DAY
A L I B A B A SINGLES DAY B e OVER THREE TIMES THAT OF BLACK FRIDAY
SUCCESS AND CYBER MONDAY U.S. ONLINE SALES, COMBINED

$16B
$14B COLOR KEY:

U.S. SALES: BLACK FRIDAY

U.S. SALES: CYBER MONDAY

U.S. SALES: BLACK FRIDAY & CYBER MONDAY, COMBINED
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China Internet Watch, 2016;
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Digitalis fizeteés

Kina a jelenben

Eurdpa a jelenben
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Mobiltelefonos fizetés piac W

Kozel 1,3 milliard mobiltelefon
el6fizetd

Alibaba Alipay: 49,2% (300
millié felhasznald)

Tencent WeChat Payment:
20% (400 millio felhasznalo)

Kiélezett verseny

WeChat minden az Alibabahoz
kotheto alkalmazast blokkol a
fellletén, igy az Alipay fizetést
IS

:I; ~
Allpay com
VS

TENPAY.COM g \
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Revenue & Growth of PC & Mobile Internet Economy
Q3 2015-Q2 2017
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Integracio a kozosségi médiaval
- Y,
Tencent: WeChat (/1) Voo
Egyszerre kommunikacids eszkdz, és egyszerre
hasznalhato széles korben vasarlasra is WeChat
Példaul ételrendelés, repulbjegy vasarlas, mozijegy
vasarlas, taxi hivas és fizetés, szallodai szoba foglalas,
orvosi id6pont foglalas, k6zliizemi szamlak kifizetése.

Tovabba, lehet kozvetlenul pénzt kiildeni vele a
baratainknak, megosztani velik a képeinket és bejeldIni
Oket a képeken.

Raadasul a QR kodok aktiv hasznalataval akar fizikai
uzletekben is lehetséges a telefonnal valo fizetés az
arukeért




WeChat Wallet
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K6zossegi media

J

Mobiltelefonon hasznalt

kommunikacios platformok

Mobiltelefonon gyakran hasznalt

kommunikacids platformok

Integralt kozosségi alkalmazasok

QQ 90,3 % QQ 75,8% | QZone (QQ=Z[H]) 84,5 %
WeChat (f#15) 81,6 % | WeChat (f#1%) 61,9% | Sina Weibo | 43,5 %
(FrHRGL)

YY 21,4% | MoMo (FAFA) 7,3% | Pengyou (14 M) 18,5 %
AliWangWang (S FLFERE) [ 20,0% | YY 46% | RenRen (A M) 16,5 %
MoMo (Ffi FA) 189% | AliWangWang (Frf BLFERE) [3,6% | 51.com 12,3 %
QT 9,3% FeiXin ((%15) 1,6 % KaiXin (JF02 ) 12,2 %
FeiXin ((&15) 8,6 % QT 1,3% LOFTER 7,8 %
Baidu Hi 6,9 % Baidu Hi 1,0 %
YiXin (%18) 4,5 % YiXin (%13) 0,8 %
RenRen Zhoumian (A A |3,3% Whats-App 0,4 %
L)
MiLiao (CKHI) 3,3% MiLiao (K 0,3%
LaiWang (CK4E) 2,7% RenRen Zhoumian (A A5 | 0,3 %

1))
Line.me (Linei&E3k) 2,2% LaiWang (Ck4E) 0,2 %
WeiMi (1K) 1,7% WeiMi (1K) 0,2 %
Whats-App 1,6 % Skype 0,2 %
Skype 1,4 % Line.me (LineiE3) 0,1%

CNNIC, 2016
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KeresOmotorok reklambeveételej
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4,9 % 1,1%
4%

9,2% Baidu

Google China
Sogou
W Qihoo 360

80,8 % Egyeb

iResearch, 2016



KeresOmotorok hasznalata
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* Ma Baidu dominancia, 95% hasznalja, 75% piaci
részesedés (Baidu, 2017)

e De turbulens piac volt még nem rég
e Dao, 2015
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Konkluziok

\_

* Alibaba, Baidu és Tencent vallalatharmas
kiemelkedd jelentbsége

e Sajat nemzeti szereplok platformjait
hasznaljak a kinai felhasznaldk

* A mobiltechnoldgiak kiterjedt alkalmazasa és

mobil online kereskedelem = az internet
jovoje?



K6szonom a figyelmet!
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